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Determinants of materialism among the 
youth in Romania

Abstract: Materialism, a growing behavioral trend for over a century, has accelerated in recent de-

cades. It is a major contributor to compulsive buying behavior, a surprisingly common yet under-recog-

nized phenomenon. Despite existing research, few studies explore the combined influence of sociological, 

psychological, family and demographic factors. Additionally, research specific to Romania is scarce. This 

study examines the influence of media celebrity endorsement, TV advertisement and peer group communi-

cation on materialism and its link to compulsive buying behavior among young Romanians. Using a sur-

vey adapted from established literature, data was collected from 202 university students. A combination of 

statistical methods, including correlation and PLS-PM analysis, were used to analyze the data. The results 

reveal a significant prevalence of compulsive buying behavior among the youth and confirm the positive 

associations between materialism and its determinants. This study provides valuable insights into mate-

rialistic behavior and serves as a foundation for future studies, marketing strategies and consumer policy 

development.
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Human behavior, once focused solely on survival, has evolved into a complex interplay of 

-

prove their lives. Identifying needs and overcoming obstacles led to inventions that transformed 

growing clutter on desks, overflowing closets and perpetually stocked pantries paint a familiar 

picture. Moreover, for some, consumerism reaches higher levels, spiraling out of control into an 

-

Materialism is a growing problem in our society, and understanding its meaning and con-

-

fers from compulsive shopping behavior, putting them at risk for addiction during their teenage 

psychology, its significant impact on human well-being is often underestimated in contempo-

rary society. Despite its seemingly harmless nature, materialism can have far-reaching conse-

quences that fundamentally reshape individual lifestyles and potentially strain interpersonal 

relationships.

In light of these considerations, this paper delves into the factors that influence materialism 

and its relationship with compulsive buying behavior. Specifically, this paper examines the effect 

aim of this research is to investigate the association between these factors and materialism, with 

age and media exposure as control variables. 

-

plained in the literature review, followed by the research methodology and the analysis results. 

2. Literature review

Materialism forms the core of this research, and understanding its definition is crucial. As 

possessions as symbols of success, where possessions occupy a central part of life, and which in-
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materialism is often associated with negative personality traits, such as possessiveness, envy or a 

lead to strained relationships with loved ones, as materialistic tendencies may cause individuals 

to prioritize acquiring possessions over fostering connections. Financial issues can also arise, with 

materialistic people feeling a greater need for a higher income than their non-materialistic coun-

-

search suggests that materialistic behavior is more prevalent in industrialized capitalist cultures 

-

the importance of investigating how social interactions, such as peer communication, celebrity 

endorsement and exposure to television advertisements, can impact young people’s materialistic 

attitudes. In response to these concerns and the arguments presented above, this research delves 

further into the potential for a direct influence of materialism on compulsive buying behavior.

-

actions within a group of individuals who share similar age and interests, acting as a reference 

point for one another. Previous research suggests that although parents influence individuals’ 

rational consumption patterns, friends may be a more influential factor in shaping materialistic 

from families with neglectful, divorced, or disruptive experiences might be more inclined to turn 

levels of materialism.

Each of us has at least one role model in our lives, whether from family, friends, teachers, 

-

for the company, highlights the immense power that celebrities hold over us. In this regard, it is 

celebrities are more likely to exhibit higher levels of materialism compared to those with a weaker 

attachment to the lifestyle of their favorite celebrities.

Since the early days of materialism research, television advertising has been a constant fac-

tor under analysis. Behavioral scientists were the first to speculate on the influence of adver-

that young people desired clothing worn by their favorite television personalities. A macro-level 
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a disconnect between desired lifestyles portrayed and reality, potentially causing disappoint-

research suggests that the type of television programming people watch can influence their ma-

higher levels of materialism.

Compulsive buying behavior is a chronic form of shopping distinguished by a persistent 

-

ers is the belief that expensive possessions are essential for a fulfilling life, more so than for those 

economic and social changes can lead to increased materialism, citing Polish people as an ex-

ample. Due to lower levels of contentment and a focus on personal needs, such individuals may 

examine the financial consequences of compulsive buying behavior, focusing on the Malaysian 

perspective where acquiring more possessions is seen as a way to gain social power. On the psy-

suffering from compulsive buying behavior also exhibit personality disorders. In light of these 

behavior.

variables, namely age and media exposure. In its turn, materialism is the determinant of compul-

sive buying behavior.

Source: Authors’ own research



69
Management and public policies of the current era

No.39  ~ 2024

3. Research methodology

A survey was conducted to determine the level of materialism among individuals. Data 

-

-

success, measuring the importance of possessions, the belief that more possessions lead to hap-

-

to find out how much time people spend watching news about their favorite celebrity and com-

and consistency was checked using the back-translation method. Respondents rated their level 
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Table 1: The measurement items

Source: Authors’ own research
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relationships between the measurement items and their respective latent constructs, and the in-

4. Results

-

Table 2: Descriptive statistics of sample demographics

Source: Authors’ own research

-

loadings in the final model.
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-

relation to measurement errors.

-

-

in order to avoid excessive values. 

off-diagonal items in their respective row and column. Furthermore, all off-diagonal scores are 
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constructs that influence the outcome variables, as well as goodness-of-fit indices, following Hair 

-

-

-

-

-

cate that the control variables, age and media exposure, have no significant effect on materialism, 

relevance.
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5. Discussions and conclusions

supporting the idea that multiple factors contribute to materialism and not just one category. 

literature.

in the development of materialism among youth in Romania. However, peer group communica-

In terms of compulsive buying behavior, some research supports a relationship between 

-

-

derstanding of this relationship and finds a statistically significant link between materialism and 

compulsive buying behavior.

-

ment on materialism and highlights the need for further investigation into the role of peer group 

-

tween materialism and compulsive buying behavior. 
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the proposed model. Although age initially seemed irrelevant, this analysis showed that it is not 

-

-

sure was also explored further, with the conclusion that newspapers are no longer of significant 

importance compared to the internet.

In terms of practical implications, the study provides crucial information for public insti-

future regulations and helps marketing departments tailor campaigns to current materialistic 

trends. Instead of widespread advertising, companies can focus on relevant media channels. 

Furthermore, there is a need for educational programs to improve understanding of materialism 

and reduce the consequences of compulsive buying behavior.

-

was not significant in a linear relationship, suggesting a need for further research with different 

-

lighted the limitations, such as a small and unbalanced sample size, and the need for a longitu-

dinal study to capture changes in attitudes over time. Future research could focus on analyzing 

the two age groups identified and conducting the study at a national and international level, 

considering different advertising regulations.
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