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Abstract: The development of entrepreneurship programs in Romania is a clear need for the current
problems of the Romanian education and labor market at the national level. However, no matter how per-
forming and successful the programs implemented in this field are, inefficient communication at the insti-
tutional level and their poor promotion will lead to their visible failure and a false interplay. Programs and
public policies on reducing unemployment through the development of entrepreneurship at national level
are a necessity for Romania. But these can not be implemented at the desired level without clear rules on
the communication process between implementing institutions and citizens, between collaborating institu-
tions and other actors involved in the promotion process.
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1.The Communication Process on
Entrepreneurship Development
Programs in Romania

The public communication process is
a very complex one, involving its own rules
and principles of operation. Public commu-
nication fits in one of the forms of translating
public information and data among citizens
and among target groups directly targeted.

Public Communication is not just a form
of communication applied by public institu-
tions to provide certain information, but is
a stand-alone process underlying success or
failure of a public policy program or a proj-
ect implemented by a public institution in the
interest of the target group.

Paul Watzlawick shows that: “Any
communication is based on two important
aspects: content and relationship, the rela-
tionship is one that includes content, so that
it is a metacommunication.” This is also true
in public communication - this type of com-
munication does not involve the transmission
of information but also a direct relationship

between its actors and actors and receptors,
especially.

Also Henri Lefebvre’s claimed that in-
volvement in social life is based on a form of
communication and information, the infor-
mation being just the last step of the evolution
of communication. I n any form of communi-
cation the relationship will influence the con-
tent, the purpose of building relationships is
not just sending a message.

As a special form of communication,
public communication was defined by Pierre
Zemor as “ formal communication, which
tends to exchange and share information of
the public utility and to maintain the social
bond, whose responsibility lies with the pub-
lic institutions.” Its ultimate goal it is the gen-
eral interest and the application of the rules
, making public decisions by sending mes-
sages through public institutions..The pub-
lic communication is based on the following
elements

1. strategy (mission, value added),

2. structures,

3. Identity.

Figure 1: Comunication’s elements

PUBLIC COMMUNICATION

Source: Author’s own processing
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Achieving the purpose and features of
a Program, project, strategy, or public policy
implemented by a public institution depends
on the communication strategy used by that
institution to ensure the transparency and
visibility of that policy or program. Thus,
any action taken by a general public insti-
tution that wants to reach out to citizens or
the knowledge of a target group depends to
a large extent on how it is transmitted and
how it becomes visible.

In the programs underlying the promo-
tion and development of entrepreneurship
in Romania, the way in which they become
“known” by the direct target group is deci-
sive for their success. Also, any public policy
aimed at reducing unemployment by de-
veloping entrepreneurship programs and
providing facilities for young entrepreneurs
depends largely on: how these policies and
programs are transposed to the target group
directly, the objectivity with which they are
made known to the future entrepreneurs,
how they get to be translated into practice,
but also how those who are going to imple-
ment them will bring them to the attention of
those interested.

A public policy or a program for devel-
opment of entrepreneurship in Romania who
could achieve its objectives to a large extent
can be stagnant due to lack of effective com-
munication by the public institution involved
in the development and implementation of
this or other actors involved in communica-
tion. Lack of visibility, objectivity and lack
of concern with the transmission of informa-
tion to a large scale on this kind of programs
or policies may adversely affect that policy
or program results translating into negative
on two plans: the target group and that of
public institutions directly involved in their
implementation.

But these two levels will negatively in-
fluence several other issues at national level:
financial resources involved in their imple-
mentation, future programs and policies in
the field, and future policies or programs of
public institutions on related issues: unem-
ployment, developing a system of education
inconsistent with labor market requirements,
stagnation of performance and entrepreneur-
ial development at national level, declining
production at national level.

Which is why we have identified the
following essential conditions in communi-
cation process on programs on entrepreneur-
ship development in Romania:

- Visibility - is envisaged that program
to ensure visibility as widely, especially
among its target group,

- The relationship between collabora-
tive institutions - it is necessary for the pub-
lic institutions that collaborate in order to
implement such a program to have com-
mon interests, to aim at accomplishing com-
mon goals and objectives, and the relations
between the human resources within these
institutions involved in the programs to be
objective , professional and have no own in-
terest in the programs concerned,

- Relations between institutions and cit-
izens - in this case, it is imperative that the
institutions respect the citizen’s interest, the
transparency of the public utility informa-
tion, to grant the citizens rights, and the citi-
zens to observe the conditions imposed by
the legislation in the field and the rules of the
public institutions,

- Transparency - a high degree of trans-
parency will increase the number of ben-
eficiaries of entrepreneurship development
programs, which will directly lead to higher
performance levels
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- Objectivity-a high degree of objectiv-
ity will promote: quality, seriousness and
performance among the direct beneficiaries
of these programs.

- The clear existence of the attributions
for the promotion and advertising of these
- requires strict rules on the promotion and
advertising of entrepreneurship programs,
so as to avoid negative, false advertising, or
the influence of the potential beneficiaries by
the media and to prevent by any means en-
rollment and participation within them.

- The existence of national and local in-
stitutions to promote these programs - these
institutions would facilitate the process of
selecting those who will benefit from these
programs, the process of checking and pre-
paring necessary dossiers, but would also
ensure other important aspects of the pro-
grams implemented for the development
Entrepreneurship in Romania: objectivity,
transparency, ensuring equal conditions

- Legislation on NGOs - clear legislation
among NGOs that promotes entrepreneur-
ship in Romania and carries out such proj-
ects - would lead to their full harmonization
at national level. This should include: the
conditions for ensuring the visibility of these
projects, the necessary participation condi-
tions, the budget involved, the conditions of
appeal, counseling and information in the
field,

- Impartiality and objectivity among the
actors involved in the communication pro-
cess - this latter aspect specifically targets
the media. Media prohibition in some way
influences the direct beneficiaries of these
programs, and to transmit erroneous, false
information, supposed only and not verified
among public institutions or among those
who run these programs.

Figure 2: The conditions of the communication process regarding the programs for the development of Entrepreneur-
ship in Romania
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Thus, according to the elements identi-
fied above, we have identified the following
actors involved in the communication pro-
cess regarding the entrepreneurial programs
in Romania:

- Public institutions at national level -
whether the programs target beneficiaries at
national level and not only at the local level -
with a role in ensuring respect for the legacy
in the field

- Public institution -with role in imple-
menting public enforcement are necessary to
participate in these programs by direct ben-
eficiaries and the role of information and ad-
vice in the field,

- The NGOs with attributions in the field
- at the local or county level - are involved in
ensuring the promotion, transparency and
visibility of these programs, as well as with
information and counseling in the field,

- Media - with a role in the objective
transmission of real information and ensur-
ing the promotion of these programs at na-
tional, county, local level, as the case may be.
It is forbidden to influence the beneficiaries
of these media programs.

- Educational institutions - given that
the programs for the development and

promotion of entrepreneurship in Romania
aim, mostly young people, higher educa-
tion institutions can play an important role
in promoting these programs, informing and
counseling the students in the field, but also
preparing them - according to the study spe-
cializations - for developing a business or
participating in such a program.

Also, the relationship between the ac-
tors involved in the communication process
regarding the entrepreneurial programs in
Romania must be one of collaboration, not of
superiority. Even if public institutions at na-
tional and local level will be those who “dic-
tate” the rules, requirements and conditions
in the field and establish the legislation and
regulations in the field, the other institutions
will be direct collaborators on the communi-
cation process and not “actors” subordinated
to them. Only the order in which the infor-
mation will be transmitted will be respected -
from national public institutions to local ones
- then to higher education institutions, NGOs
and the media. The information transmission
cycle will ensure compliance with the legisla-
tion, the validity of the information and cred-
ibility among the beneficiaries.

Figure 3: Actors involved in the communication process
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2.Conclusions

The success of a public policy or pro-
gram implemented at national or local level
does not depend only on the way of imple-
mentation, the financial and material re-
sources involved, the human resources
performance or the correctness of the imple-
mentation methods but also on the measure
and the way it is made known to direct ben-
eficiaries. The process of transmitting infor-
mation among them will be the one that will
dictate the success of that policy or program.
Incorrect information by recipients or false
advertising of the program will give rise to
false results, and the purpose and objectives
initially set will only be met in part. This will
be reflected negatively in future policies and
programs implemented in the field.
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