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Introduction
The three pillars that constitute the tar-

get of this paper are mentioned and analysed 
below:

A. Providing a functional reconsidera-
tion of the enterprise:

 The independent work blocks;

 The influence of social economy, so-
cial enterprise, social responsibility (another 
vision of profit creation, use, distribution, re-

-
ers, new paradigms of management and their 

B. Showing the role of informatics in the 
informational support mechanisms in enter-
prises and beyond them; the role of informa-
tion in real time.

C. Interpreting the market dynamics 
based on medium and long-term studies, 
the marketing economic, social and political 
development:

 Research and its role in the economy 
and its development (in each enterprise or 

 The staff training, the knowledge 
economy, the role of human resources in the 
and training, the “specialist - generalist” 
dilemma;

-
al new mechanisms.

The way to the new configuration: man-
agement’s paradigms – acting in the con-
text of social economy. Influences on the 

Before presenting some factors influ-
enterprise it is important to make a statement 
such as:

According to the developments that 
took place in the economy and not only, to-
day one can no longer operate in the orga-

of situations encountered nationally and in-
the market’s relations, the business partners, 
the technologies used, the availability of re-
sources, including human resources, and so 
on and so forth, require original solutions 
able to meet the needs and objectives of each 
its appropriate structures represent the main 
trigger.

After this statement, it is extremely im-
portant to underline several factors with di-
dynamics of the enterprise:

 Developing creation activities;
 Renouncing or restricting the concept 

 Reconsidering and enriching market-
ing and human resources activities;

 Approaching in a careful way the or-

 
structural impact that can constitute a mar-
ket economy;

 The impact of new manage-
-

tional changes businesses.
dynamics, there exists the requirement of a 
strong development of conception activities 
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research, design, studies, programs, and 
elaboration of development strategies that 
are able to challenge the configuration of de-
partments focusing on such activities. The 
process related to the developing mecha-
nisms of conception relationships in the or-
some institutions in a country and abroad ap-
pears today more than in the past. For exam-
research institutions and prestigious univer-
sities in the area.

In the same instance there exists the 
need of a process able to reconsider the pro-
file of some activities such as marketing and 
human resources, which have an increasing-
ly content-rich development activities and 
not one of administrative or bureaucratic na-
ture1 .

In highlighting the significance of “mar-
keting” there is usually taken as a start-
ing point the definition formulated by the 
which has enjoyed a wide circulation among 
specialists. According to this definition “mar-
keting” represents achieving economic activ-
ities that direct the flow of goods and services 
from the seller to the consumer or the user 
itself  , or in other words, which takes into 
account the dynamics of those development 
activities that impact the essential elements 

About human resources, it can be said 
1 Mihail Dumitrescu, Adelina Dumitrescu – Pe-

-

 Committee of Definitions, Ralph S. Alexander, 

that they represent one of the most important 
investment whose results become more evi-
dent over time and that the effective “use” of 
all the other resources depend very largely 
on the effectiveness of the human resources.

The requirements of an effective hu-
follows:

 Integrating the human resource man-

staff for the activities arising from the need to 
-

tion has undertaken;
 Ensuring a climate of involvement 

and valuing properly the potential of each 
employee;

 Positively motivating the individu-
als who obtain good results and stimulating 
those who can reach this stage;
self-improvement;

 Implicating the individuals who wish 
to participate directly in the adoption of 
decision.

In all of these requirements the influ-
-

served, as well as the direct relationship with 
the dynamic development which represents 
other resources.

It is worth noting that the modern vision 
establishes the role that will be played by the 
human resources in the dynamic of the or-

area of education, research and development 
(collection, processing and dissemination 
of information, the process of soft creation, 
“knowledge elite groups” have specific roles 
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– related to ensuring a higher step compared 
with the old approaches and making sure 
that desirable and accessible alternatives will 
exist34.

3 -
comunicare spre SI-SC”, Institutul de Sociologie al 
Academiei Române.
4 -

-

functions that begin to reduce its influence.
-

self in independent work blocks that can con-
tain all kinds of activities, at the top being 
seen only those that relate to the strategies, 
the financial balance and the issues related 
to the increase of performance of human re-

These blocks can belong to the first type, 
having a profile which link up with other 
teams across the enterprise, with all the types 
of activities in their structure. These are com-
plex blocks.

In the second type are the blocks that 
of the enterprise.
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enterprise is influenced by the way in which 
function and their relationship with large and very large enterprises.The small and medium enterprises can be distinguished by their simplified and spe--ply the large enterprises that provide them the most of their input.It is noted that, in these conditions, the small and medium enterprises are the most vulnerable especially when large enterprises have difficulties.However, the small and medium en-terprises physiognomy may have a complex configuration, with well-defined structures and acting independently on the market.

It is understood that in the latter case, 
the activities belonging to these enterprises’ 

-
-

cording to the objectives to be met.
the contribution of the small and medium 
total number enterprises on the market.
Strategy for the Digital Agenda for Romania 

5 the small and medium enterpris-
es which are active in Romania registered the 
following dynamics (see, in this case, Table 

 -

Year: 2009 2010 2011
The number of active small and medium enterprises

It is obvious that the strategy aims to 
develop the economy and seeks to increase 
Romania’s competitiveness by increasing 
efficiency and reducing the public sector’s 
costs, improving productivity of the private 
sector by reducing administrative barriers 
in relation to the state and other measures to 
which the information and communication 
technologies sector should have an essential 
contribution which, in turn, requires a much 

larger contribution from the small and medi-
um enterprises.

This can be achieved due to the fact that 
the small and medium enterprises have a 
great capacity to change the structure within 
a relatively short period of time compared to 
large enterprises.

Through their dynamics, the small and 
medium enterprises largely contribute to 
the achievement of fundamental objectives 
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of any national economy. They play an im-portant role in the economy for the following reasons: The flexible nature of their structures which gives them a high capacity to adapt to changes in the economic environment; It is relatively easy to integrate into a regional industrial network, which provides, on the one hand, the economic development of the region, and, on the other hand, which reduces unemployment and help the rising process of living standards because it pro-vides jobs;

 The small and medium enterpris-es form an assembly at the individual level more easily controlled and targeted, able to:

large enterprises by providing products and services;

is being produced also by the role and the content of the social market economy, so-cial business, social enterprise or even social industry.These concepts reflect that social econo-my, according to some researchers, is the best 
purpose. -my and other derivatives have been circulat-ed by many contributions of which the most important, in our opinion, are:
economy as being “a widely shared prosper-ity, a flawless social network and liberal insti-tutions embodying a political concept”. This approach was developed combining the mar-ket freedom together with the social balance/

social equilibrium and occurred under a ma-jor economic boom. The most important (the most rel-
based on social aspects developed in a less prosperous country, Bangladesh, where 
has developed the foundations of the newest form of capitalism – the development of the social business . The concept of social industry has been highlighted already since a very long 
“Precis de Cours d’Economie Politique” by Paul Cauwes, with the specific mention that the concept prioritises activities to individu-als’ benefit 8

 A physiognomy of businesses with their economic and managerial dimensions and as a synthesis of values is represented as a balance between traditional American values and future values of businesses, which, for the latter, put price, among other things, on the 
role of individual, sustainable development, 
business in service society and other elements 
described in the table below   (see, in this case, 

-

-
-

8 -
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The traditional American values shape them-selves into the values of future businesses
1. The dignity of the individual 1. The central role of the individual (The 

-ic spirit both effective cooperation and efficient collaboration
3. Self-support 3. Controlled and sustainable development
4. Planning (taking decisions, mak-ing business arrangements, making 4. Long-term perspective

5. Business as a provider/supplier of products and services 5. The business as a key trigger for the well-being of the society/humans/humanity 
-sources carefully (self-awareness, social 

between nations
8. Respect for the Earth 8. Harmony with the natural environ-ment (the ecological broad vision plan: ecology, eco-economy, eco-industry, du-

--ing having in mind the limitations Extensions justified and advocacy for progress
10. The influence of both religion and the church to the American 10. Spiritual roots of new business mis-sions open not only to profit (harmony 
11. Helping the neighbours (build-ing households, trade unions, 11. The clear interest and concern in oth-ers. Social responsibility

the local community, seen as the centre of life
-cess for themselves and the community

13. Vision and hope
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These indications point out to the fact 
that they are obviously the basis for the orga-
that there intention is to highlight the social 
purpose of their final scope, that they change 
the meaning in which profit is being obtain 
and distributed, which also impacts on the 
structural configuration of businesses and 
their peculiar structure. These new amend-
ments highlight, for example, the social 
marketing, which is able to focus its actions 
generating a greater social impact. Also, in 
the same manner, the refocus of the invest-
ments will be claimed by these changes.

In the business development process, 
the concept of “corporate social responsibil-
be better understood in terms of change 
that takes place in the nature of the relations 
that exist between a business and the soci-
ety itself, the structural dynamics of these 

to the sustainable development process, lead-
ing their own operations so that they become 
able to achieve growth and competitiveness 
in terms of environmental protection as well 
as promoting social responsibility, including 
the protection of consumer interests.

The first reference to the term belongs to 
has an obligation to “pursue those policies, to 
make those decisions, or to follow those lines 

of action which are desirable in terms of the 
goals and the society values”10 .

D. Wood extends these ideas, identify-
ing three principles that determine the social 

-
tional dynamics11:

 The companies are seen also as “so-
cial beings”, and this undertakes them to use 
their power responsibly;

 The companies are responsible for 
the impact they create on the environment in 
which they operates;

 The managers are “moral agents”, 
representing models at the Community level, 
thus being forced to exercise their decision-
making powers responsibly.

-
namics is determined by these new features 
of management embodied in the new content 
belonging to the missions and the paradigms 
that should operate in the future.

As far as the leaders’ missions they are 
as follows
The leader’s missions and the specific ele-

 
10 -
11 -
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Also, the new configuration emphasises 
the management’s paradigm, that designs it-
self especially as acting in the context of so-
cial economy13 14 .

-
considering the role of the human factor, de-
fining it as a core value, which is crucial for 
the economic, social and political evolution;

associates human enhancement by using in-
formation, knowledge, considering that the 
access to the institutional knowledge is an 
obligation that creates the potential human 
liberty and the wellbeing.

as an enhancement for the technologies able 
to serve and to protect it, by restructuring the 
work and the new statute of man.

-
ings, the management science is supporting 
sustainable development processes capable 
of creating an internal environment associ-
ated to the international one, which turns out 
to be appropriate to the normal evolution of 
the human species and not only to it.

human welfare, the cultivation of social re-
sponsibility, and its creation as well as the 
development of other and new balances, 
13

14
-

the management science, acts upon other 
resources whose use is able to diminish the 
human discrepancies of all types, to support 
the new values belonging to the culture’s and 

In the end, there are some questions 
contribute to the understanding and the ap-

from the sum of references catalogued at best 
utopian?”.

-
cient premises which reflect, in regard to the 
management plan, an increase in the aware-

-
newal of the global and the national policies 
in the direction of these five paradigms, a 
beneficial role and increasingly higher one in 
the scientific world, a transformation in the 
human behaviour  (the human behaviour is 
a certain “awakening” in front of the threats 
that may affect the whole humanity - each 
and all these together being able to define the 
human society of tomorrow, whose values 
will be most certain others than those of that 
can be found today.

 
Conclusions

Management’s Paradigms – Acting in the 
Context of Social Economy” analyses the 

Step no. 1: Developing key concepts” and 
-
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The scope of the paper is aimed to the 
reconfiguration the management’s para-
digms based on the following elements:
(seen far deeper than philanthropy, having 
the purpose to strengthen the roles, rights 
is the new key generator of change in nature 
of the relations existing between businesses 
and society. 
profit, but also to respond to the fundamental 

expectations of society, having representa-
tive agents first of all with a distinguished 
morality and responsibility towards society 
itself.

-
tures, using their power responsibly and act-
ing in the society as moral representatives.

same time, they guide themselves after a 
strong moral philosophy with a special stress 
on social responsibility. 
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-
cial agents aware of the proper resources’ use, 
quality assurance, profit, competitiveness. 
main internal dimensions: human resources; 
human resources management; change ad-
aptation; natural resources management and 
environmental impact.

-
es constantly on lifelong learning, delegation 
and participative management, transpar-
ency and better information throughout the 
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